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Thai Language Skills
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The importance and characteristics of Thai language in Thai society as a meaning
making tool. Learning about various kinds of modern media including newspapers and electronic
media. Cultivating reading habits and practicing analyzing and criticizing literary values especially
relations and values in Thai and global societies in various contexts (economics and politics in different

situations) along with developing Thai language skills especially reading and writing.

001211 Awdanguiugy 3(2-2-5)

Fundamental English
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Development of basic English listening, speaking, reading skills and grammar for

communication in various contexts in preparation for a global society.

001212 ATYIDINGUNAUUN 3(2-2-5)

Developmental English
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Gain knowledge of the English language, cultivate 21st century skills and develop in
the areas of listening, speaking, reading and grammar in order to understand and communicate real-

world information used in different relevant context.



001213 AMWIDINHTIIVING 3(2-2-5)

English for Academic Purposes
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The development of English skills with an emphasis on academic reading, writing and
researching in preparation for a global society.
001221 ansaumAransiansAnuFuat 3(2-2-5)

Information Science for Study and Research
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The meaning and importance of information, types of information sources,
Access to different sources of information; application of information technology and communication,
media and information literacy ,knowledge management, selection, synthesis, and presentation of
information as well as creating positive attitudes and a sense of inquiry in students, diligence, patience,

honesty and gratitude to the country.

001222 AW FIAULAZINUTIIU 3(2-2-5)

Language, Society and Culture
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The relationship between language and
society as well as language and culture in terms of the ways in which language reflects society and
culture. The study includes verbal and symbolic communication, new meanings of social and cultural

structure, changes of language and usages in borderless world.

001223 38193 InVal 3(2-2-5)

Music Appreciation
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Study music comprehension in terms of perception, mood, meaning in music,
organology, and foundation of music theory. To study Thai traditional music and western classical

music comprising of musical instrument, ensemble, composition, style and aesthetics. To study musical



style of Thai folk music, Asian music, and contemporary music in Thai society. Music aesthetic in daily

life and social-cutural context. To analyst and criticize musical phenomena in Thai society.

001224 Aaurluainuszaniu 3(2-2-5)

Arts in Daily Life
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Art Fundamentals and understanding in the basic features, meaning, value, differences
and the relationship between the various categories of works of art including fine art, applied art,
visual art, audio art, audiovisual art, and new media art. Through the artistic experience and basic
practice on various types of art. For developing knowledge, understanding and indoctrinating aesthetic
judgment that can be applied in daily life, harmonized with the social context in both the global and

local levels.

001225 AMududIuf1v9TIn 3(2-2-5)
Life Privacy
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Philosophy and basic knowledge of privacy. Human rights, privacy law. Privacy
regarding private information, health, residence, and information technology. Protection of privacy,
privacy in daily life.
001226 0YInlugandiia 3(2-2-5)

Ways of Living in the Digital Age
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Development of skills in media usage, various computer equipment utilization,
inquiries, analysis, measurement, rights and creation, including ethical awareness and individual

responsibility to the society in communication behaviors.



001227 AUNIINNBANE 3(2-2-5)

Music Studies in Thai Culture
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Uniqueness and development of various genres of music in Thai Culture

Including its roles and functions, aesthetic values, and significance to Thai society and Thai culture.

001228 AUFUAUIUDALSN 3(2-2-5)

Happiness with Hobbies
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Concept of happiness, basic elements of happiness in life, creative thinking, Creation

of works from hobbies to promote life and social happiness.

001229 Hindates 1lagdu FIndifiarumune 3(2-2-5)

Know Yourself, Understand Others, Meaningful Life
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Mindfulness, self-reflection, meaning of life, deep listening, handling
emotions, empathy and consideration of the social economic cultural and environmental context,

living and working constructively with others.

001231 USuTaaiedanaiiesluddnuszsnu 3(2-2-5)
Philosophy of Life for Sufficient living
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Basic philosophical and conceptual knowledge on worldview, attitude,
philosophy for life, lifestyle, valuable experience and factors or conditions which influence success in

all aspects of life and profession of respected people.

001232 nuIneRugIuiaaMA N In 3(2-2-5)

Fundamental Laws for Quality of Life
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The laws concerning the quality of student life such as basic rights, human rights,
media ethics in the digital age, intellectual property law, environmental laws, the laws relating to
the protection of art and culture as well as the laws pertaining to the developments towards the

21st century.

001233 Inenuuszvraulan 3(2-2-5)

Thai State and the World Community
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Relations between Thailand and the world community under changes over time
premodern period to since the present day and roles of Thailand in the world forum including
future trends, applications of knowledge in self-improvement, ethic of life management and being a
good citizen of Thailand and the world.
001234 a'lsﬁlstLLazgﬁi‘]zyzyﬂﬁae?iu 3(2-2-5)

Civilization and Local Wisdom
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Civilizations throughout history, cultural evolution, ways of life, traditions, ritual

practices, beliefs, and contributions, development are preservation of local wisdom.

001235 N13Li09 LATHFNY LazdeAy 3(2-2-5)

Politics, Economy and Society
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Meaning and relationship of politics, economy and society, development of
international politics, fundamental politics, politics and the adjustment of developed and developing
countries, Thai politics, World economy systems, influences of globalization in terms of economy,
fundamental economy, the development of economy and society of Thailand, human and society,

fundamental sociology, social order, social refinement, social characteristics, uniqueness of Thai



society and the application of the body of knowledge to one’s living in a dynamic world of change

in politics, economy and society and relationships of world and Thai systems.

001236 N199ANIINITANTUIIN 3(2-2-5)

Living Management
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Living Management: knowledge and skills concerning role, duty and human nature as
well as factors relating to sustainable development in improving responsibility, thinking skills and
being updated with modern science and technology in daily life. Living ethically along the dynamics

of 21th century which is essential to the members of ASEAN Community as well as world community.

001237 NiNweyIn 3(2-2-5)

Life Skills

ALY unuImnind wazauiuiinveudeaseuaid wagdiau nsuiududiiunis
Wasuulasvosdany sinuedinuazerinnisauluanisseil 21 sinwrlunsdangu uaznsusu sinwy
AFUANES1IATIAKALNITAINUATANIITINVBIAULDY Tinwen1sadufduiusiudauuasludinutiy
Saussu vinvzmafiunandnuazivinveusonanan waziinwensaianneiiuazmsiuinvoudetihi

Knowledge, relating to role, duty, and responsibility of an individual both as a member
of a family and a member of a society which include an adaptation to changes in a society, life and
career skills 21 st century, flexibility and adaptability skills, creativity and self-direction skills, intra-
social and cross culture interaction skills, productivity and accountability skills, leadership and

responsibility skills.

001238 ns¥winviude 3(2-2-5)
Media Literacy

aa o = j 4

nszUrUMsiisiudelugaddvia finuiendlalunguinansenuvesie nouidednw
laun wnennd dyaemans wunfnnslavan Aaudnyue Lazdvnavesdesivaty way  Aondvia TN
Anseansiiundeutudeudazssinndinaildedraviviuanumsaiiifndulugaiagtu

Processes of media analysis and acknowledgements in digital literacy. Understanding
of media effect theories such as myth semiology and advertising concept, attributes and influence of

contemporary and digital media. Analyzing of contents on every current platform.



001239 amediidualnuin 3(2-2-5)
Leadership and Compassion
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The importance of leader, leadership in the 21% century, learning and living with love,
good global citizenship, studying good practices of conducting public activities as a guideline for

learners' own activities.

001241 AunIRIUANtUTINUITT1IU 3(2-2-5)

Western Music in Daily Life
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Aesthetics of music, elements, structure and the history of Western music. Style of
music in daily life. Criticism and admiration of music. The application and process of Western music

in daily life.

001242 NNSAALINES19ETIAAZUIANTIU 3 (2-2-5)

Creative Thinking and Innovation
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Innovation development process; means of accessing customers’ mind and
discovering the roots of problems; generating and selecting ideas, creating rough prototypes,
testing in the field and extracting information, quick and efficient design-build-test cycles, getting
things done as a multidisciplinary team: brainstorming, making decisions, giving constructive

comments and managing conflicts.

001251 waianguuazn1sinanduiia 3(2-2-5)

Group Dynamics and Teamwork
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Various behaviors regarding grouping behaviors, development of geroup

characterization, group’ s environments, interpersonal relations versus group involvement, group



persuasion, change in group attitudes, intra-group communication, teamwork model, guideline to

create Team and Network, group unity, factors enhancing teamwork and practice of teamwork.

001252 ULTATANYN 3(2-2-5)

Naresuan Studies
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Biography of King Naresuan the Great; his royal duties while reigning the kingdom

such as economy, society and international affairs reflecting Thai identity in various aspects namely
the pursuit of knowledge, perseverance, endeavour, courage, sacrifice, loyalty and their tolerance for

troubles.

001253 nsugusenaunis 3 (2-2-5)

Entrepreneurship
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The entrepreneurial practices with an emphasis on learning how to find business ideas,
evaluation of new market opportunities and starting a new venture; focuses on identifying and
evaluating new venture, and how to recognize the barriers to success. Exposure to the stresses of a
start- up business, the uncertainties that exist, and the behavior of entrepreneurs. Theoretical
overview, entrepreneurs, entrepreneurship's links with other disciplines, and entrepreneurial networks

and alliances. Strategies for sustainable survival.

001271 uywdivamandou 3(2-2-5)

Man and Environment
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Ecosystems and biodiversity, man-nature and ecosystem service, human structure and

system change that effects on environment, planetary boundary, climate change, sustainable



development goals, environmental ethic and consciousness building, and environmental public

participation.

001272 AaNR ARSI TAUIATURLFIY 3(2-2-5)

Introduction to Computer Information Science
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Evolution of computer technology from past to present and a possible
future, computer hardware, software and data, how a computer works, basic computer network,
Internet and applications on the Internet, risks of a system usage, data management, information
system, office automation software, multimedia technology, web-based media publishing, web design

and development and an influence of technology on human society.

001273 AAAERILAzaRR luTInUTZINTUY 3(2-2-5)

Mathematics and Statistics in Everyday life
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Fundamental knowledge of Mathematics and Statistics for everyday life including
measurement in different types of unit systems, surface area and volume of geometric shapes, tax,
profit, depreciation, interest and discount, process of data survey, data collection methods,
introduction to data analysis and presentation, probability, and introduction to statistical decision

making.

001274 gnazasallugInyszaniu 3(2-2-5)

Drugs and Chemicals in Daily Life
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Basic Knowledge of drug and chemical, nutrition, food supplement including cosmetics
and herbal medicinal product commonly used in daily life and related to health as well as their

proper selection and management for health and environmental safety.
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001275 IMNIHALINYIN 3(2-2-5)

Food and Life Style
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Roles and importance of food in daily life, cultures and consumption
behavior around the world including the influence of foreign cultures on Thai consumption behavior,
identity and wisdom of food in Thailand, proper food selections according to basic needs, food

choices, information for purchasing food, and food and life style according in the age of globalization.

001276 wassunazmalulaglndnn 3(2-2-5)

Energy and Technology around Us
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Fundamental knowledge of energy and technology around us; energy sources
and knowledge about electrical energy, fuel energy and alternative energy; relationship between
technology and energy consumption; direct and indirect energy consumption; global warming and
related energy situation; current issues and relationship to energy and technology; participation in

energy conservation; efficient energy use and proactive approach to energy issuers.

001277 WOANTTUNY WY 3(2-2-5)

Human Behavior
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The knowledge of human behaviors such as behavioral concepts; biological
basis and mechanisms of human behavior; mindfulness, meditation, consciousness and its involved
substances; sensory perception, learning and memory, language; the intelligent and others quotients;

social behaviors; abnormal behaviors; human behavioral analysis and applications in daily life.
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001278 PIUATFUNN 3(2-2-5)

Life and Health
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Life and health behavior, health care and promotion for each age group including the
implementation of the health knowledge and skills for continuous improvement of the quality of life

for oneself and other.

001279 IeAansludInUszaniu 3(2-2-5)

Science in Everyday Life

UNUINYBINEIPNEATLAZNALLLAENAIUTININ N8N KAZYTAINITAINS
mesAnemansvedlanieszuuiiiisrtesiuiiausesiu Iiun ddidiauasdundon i ndusas
Iyl nsdeansinsmsnnay gnfendner Tanwazerna uazauslmiqmainemaniuazinalulad

The role of science and technology with concentration on both biological
and physicals science and integration of earth science in everyday life, including organisms and
environments, chemical, energy and electricity, telecommmunications, meteorology, earth, space and

the new frontier of science and technology.

001281 AWIKAZA1T9BNNIAINY 1(0-2-1)

Sports and Exercises
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The sport playing, exercises for improvement of the physical fitness and physical

fitness test.

205200 miﬁlamsmmé’anqmﬁa"’a’mqﬂszmﬁmwwz 1(0-2-1)

Communicative English for Specific Purposes
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Practice listening and speaking English with emphasis on pronunciation, vocabulary,

expressions, and sentence structures for academic and professional purposes

205201 N5AREITATWIDINGWLNDNITAATIZHLTIIVINS 1(0-2-1)
Communicative English for Academic Analysis
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Practice listening and speaking English with emphasis on summarizing, analyzing,

interpreting, and expressing opinions for academic purposes applicable to students’ educational fields

205202 ms?iamsmmé’anqmﬁamsﬁﬂLauawamu 1(0-2-1)

Communicative English for Research Presentation
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Practice giving oral presentations on academic research related to students’ educational
fields with effective delivery in English
213102 RANNITIANITUASNOANTTUDIANS 3(3-0-6)

Principles of Management and Organizational Behavior
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uvislidlagesnssud magda nshasedoans madindula sufnsnwilaseadne Sausssuuaznisdles
AMeluBIAnT ANUUANAINYDIUAAEAY NANKALTINIIY mazt{{ﬁﬂ

Concepts and principles of management; managerial process; theories and evolution
of management; business environment; business functions: planning, organizing, influencing and
controlling; Perception; motivation; communication; decision making; organizational structure, culture

and politics; diversity, gsroup, work team and leadership

213130 NANNIINAIN 3(3-0-6)

Principles of Marketing

LLmﬁﬂ‘ﬁug’mLL@%UV}UWM%%V}NM‘M@W ANINLINADNNIINITAAN izuu%ﬁdamd
N13RAA kaENITIATIZIRAIN NEANTIURUSIAA Msfmuanatalivang swUsdunaIn MWL
HARSuaITNeNNIRaTn MdansiefudulsEaunINInaInLarIIRaIniediny

Concepts, functions and roles of marketing, marketing environment, marketing
information, market analysis, consumer behavior, market segmentation, targeting and positioning

strategies; marketing mix and CSR

213200 93Y5ITUFIND 3(2-2-5)
Business Ethics
LWIAALALTINNTDI938555Y LpNakazauInluiigsiafesliosesssy nisaseasesssuly

BIANTIINT AINUTUNAYOUADAIANVBIBIANTTINY F38555UMALATIOUTTUlUNIANTUgIAATULTdulA

1 a a L3 =2
AULAY ATITUNTUANYIUIENBDU
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Concepts and background of ethics, necessity for business ethics, ethic creation in
organization, CSR, ethics and code of ethics relating to stakeholders, case study analysis
213201 N133ANT35INAAING 3(2-2-5)

Digital Business Management
WUIAALNYIAUTINFAIIER AIUNUIY ANUEIAYVBITINARATIA AeUINRBUNNTININAWE

a

N3ENURBNITINUTBIEUSENOUNTSTsARATIaNsas 1w iuleddwilugandia nsmesngrudeyaiiien

a ;Y

Y9I UA1 NILsITuAalaluNsENAUAT NMIWSELFUALATAN YULAUAYSOUSNSNIMINZANAINUNES
duammludssmanazaalsemanasedagnan n1siwseunisuaznisiadudmsugsiandna n1suims
Auny Mgl nikarasiawuIniwnluniegsio MsWesulunagsianidvia n1sldnsediasiiegluns

a 1

Anslodoansuarnsdouatnediuseansan

Principles of digital business, definition and importance of digital business
mamagement, business environment affecting the planning of the digital business, creating website
in digital business, laying foundation of content; Finding inspiration in choosing the product; Preparing
products or services from its domestic and foreign for customer need; Preparations for the opening
of the digital business, cost and revenue managemen, analysing and improving digital marketing
procedure, creating business model focusing marketing dimension, and how to use communication

tools and delivering efficiency

213202 NONUBFIND 3(3-0-6)

Business Law

ﬂ{]Vim*&JLﬁmﬁ’Uﬂﬁ{]’mﬁgﬁaﬁﬁﬂiﬁjﬁﬁ] ﬂg‘wma‘ﬁLﬁm%ﬂﬁUﬂWiﬂdU@umﬁ%ﬁumu%aqsﬁa
enwaduaTiddy wu ﬂ{]mmas?gjjaﬁm W3NG 1wde Adu sz $1ues s ity ﬂgmmmﬁmﬁ’u
MI1ETNNNITRY NUEIEnTngaun1 ) NYUUNELIIL NUNIENIFINS maamuﬂgwmaﬁu 9 i
\Aeados

Legal issues on establishment of a business; regulations on business activities;
independent contracts such as contracts of sale, renting, hire-purchase, leasing, pledging, mortgaging,
pawning, bills, laws on financial instruments, intellectual property law, labor law, taxation, and related

laws

213203 N15ANRENNATTUULTIAT19855AN19INY 3(2-2-5)
Systematic and Creative Thinking in Business
a & s v o 4 - a a ¢
nsAnegalusruudaiiassdlagenfosuiuuuasiasolenagsnalumsiiases e
anvsazuImdtunsuidayn visemsiauiuaznisusulssluanumsal iedssendldnguinelduiun
Magtasivanunsailagiu waganunsahludgnisndumuwinidng q lunsaisassa
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Systematic and creative thinking by implementing business tools and disciplines to
analyze related factors in solving, developing and improving business issue. Apply theory under the

current issue to reach new alternatives.

213204 N13N1EaINT 3(2-2-5)

Taxation

A BINTUTZANA1Y Lnglanizn18a3snINInINUsEaasegINg naninaeinisiden18uasnig
A Biuldyanasssun MdRulddiyana ASRUlEHN & f91s aSyadiiin anSgshaews uas
aUszandugiifetes anBasswaniin aSaaning anBesdnsunasesdiuriosdiu MINTONLULLAAITIENTS
oL
¥ leliiaunsadendiilenuosnaziiiegsnald

Overview of tax types in particular the tax under the revenue code; criteria for the
calculation of tax and personal income tax, corporate income tax, income tax withholding, value
added tax, specific business tax and other related taxes, excise tax, custom tax, local government

taxes. Preparation of tax forms for personal and business usage

213260 N133ANTTNUNYWE 3(3-0-6)

Human Capital Management

TIwuIn13 NeuasndnnstunITuIMINUELLES NMIIATIBEU N1TIWRNUIIRIAY 113
assmuarAnden Matauariineusy NMsUTmMsHansUJURMY MsUsMsAmaUwIMLaYaTaRN1T N3
aiausnudNRuS ANuUaendslun1sNY waEAMAIMTINNTTYINNU NaENSTUNTUTIMSYLLYYE
asdelnl

Evolution of concepts and principles of human resource management; human
resource functions: job analysis, human resource planning, recruiting and selection, training and

development, compensation and benefits, labor union and industrial relations, occupational safety and

health, and quality of worklife management; Strategies for modern human resource management

213270 N133AN13N1SUJUANS 3(2-2-5)

Operations Management

sruuM UG UANT MIasnaan N13enUiing nsasndeldSeumamsuisiiuiiums
wan nmsvimslassnadesiu meluladfiAstestumssiiunuiagniswdn mamennsal nsdenyina
fianarnisnnafalssny mIraeuidinisdntaranudeinimingins nmsdansdudiaeds s
Jamsviaslaguniu msdanisamnin nsdanismnadasads msthssinu msdsegndldiaiosdionds
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Operations system, value creation, operations planning, competitive advantage in
production, introductory project management, techonologies relating to operations, forecasting, site
selection, location and process layout planning, operations system design and resources planning,
inventory control, supply chain management, quality management, safety management, maintenance,

applying quantitative tools for operational decision making

213300 nsdnn1sauiiierndssuil 21 3(3-0-6)

Knowledge Management for 21 century

NITUIUNTATUALANNITDIAANIIUBIANT WUIAUAANITIANITAIINS UALNITATINNT
FoudlussAnsluggshauianssy mavszgndltsruumaluladasauma nsuanasuFeudseninsyana
LazNguYARa TInTINsHITRUIENanINNIsSsRskarnuntygn lnauiunisaiiesnnuinignuies
Msflsnues MsafranIevienisdany vieyuruuiuR fensueddanlundd nsuarmniuiedis
soriles anunsmhanufuasvinuglulszandldesugniosnasdedu

Creation process and knowledge management in organizations, knowledge
conceptualization in science and technology to business innovation, application of information
technology systems, information exchanges between individuals and groups including development
of absorptive capacity and Intellectual capital with an emphasis on self- study, self- reliance,
Knowledge social network or Community of Practice (CoP) by optimist, seeking continuing knowledge

and the application of knowledge and skills to their lives and work

213301 N13IANTITUIANTIULALATIDIANTUNINTSITBUS 3(3-0-6)

Innovation Management and Learning Organization

wAAREIRUNSIANITUTANTIN UnumvesTnsTIIeIMIRen1sIANITUTININ M3An
parnN3ludnsasuinnss madenenruivesyaaInsluenng nsaeleuuinnssusazmalulad
Pneuen Yadeifinasensldsuulamesesdniswarnsasaninnsy N1353an1sY ey ivan

Concepts of innovation management. The roles of organizational culture effecting to
innovation management; From the body of knowledge to creation of innovation; Knowledge
transfer of individuals within the organization. Innovation and technology transfer from the outside.
Factors affecting organizational changes and innovation; creation. Intellectual capital management

of professional
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213302 N1349991ADTDILATNITUTIITAMUTALES 3(3-0-6)

Negotiation and Conflict Management

WUIAANITUIIITAINTALES LAZNITLATAFOT04 ﬂaqmﬁ‘LLasgﬂLLU‘Uﬁummiu%mimm
UALIILAZNITATAIAD TN LNATANITIATANNDTOY

Concepts of Conflict Management and Negotiation, Strategies and Model of Conflict

Management and Negotiation, Negotiation Techniques

213305 NagNIN1NTIN 3(3-0-6)

Business Strategies

MTIATIENMLINGENNNGIAY Msiwueideriod Wushia WvneuayingUsvasdigana
gt MInaunuBenagns madenmadenluBsnagms uazmsiadaymiazmaanlunslinagnieng 4
NsALuNagNs N13AIUAN kavUseiliuna NagnsluNISaTINeTeY NAYNSKALENTIDLUANTNLIAGDN 9
fislussdutiesiunarseduunnd nadidnwaniunsainisssia

Environmental scanning; vision, mission, goals and strategic objectives; strategic planning,
strategy selection and its consequences; strategic implementation, control and evaluation; negotiation;

various strategies and tactics in different local and international settings; case studies in business

213306 nsanwanudululauaznisusafiulasenis 3(2-2-5)
Feasibility Study and Project Evaluation

N3LUIUNITINUNULATINGG A5TALATENlATITIvedlATINITuArdayadAMAIN Anw)
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A
Anszianudululanisdiunisnaia n1swdn N159RN15 N15EU wazduLAsegia dedndndiAgyves
Tasamaiitemsuszidiunaznsaguamidululfvedasnis
Project planning process; preparing an outline of the project and quality information.
Feasibility study on marketing, production, management, finance, economic value of the project, the

limitation of the project evaluation and canclusian the feasibility of the project.

213307 N1SIANITTININULUIAALATHFNINBLNES 1(0-2-1)
Business Management in Sufficiency Economy
ANMINY dnway Yseinn JUukuuaduidives wasunuinvesgsnavuingeslunis

WAILUTENA NSIHTEUNITIAAT NI1TUTIITRALAINTTUNNTIAIUAN 9 VBITINIVUINGDU AB NITHER

o ¥ a

N130a19 N153U N15UYY LaENITUIMISIULAAR TINTRANYIDE WY lTgIRavuIngouauvaT way
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The definitions, characteristics, types, forms of ownership and the roles of small
businesses in developing countries; Preparation for the establishment, administration and business
activities of small business including the manufacturing, marketing, financing, accounting and human

resource management; small businesses’ failune and the factors making small businesses successful

213311 mmé’anqmﬁamiﬁamimaﬁqsﬁQ 3(2-2-5)
English for Communication in Business
Brsuazguuuunsinsiedoanslussdnsssnalaglévinuelunsils mawa mssuuaznsiden
AMedangulaegneiiuszansnm
Patterns and types of communication in Business organization by practicing, skills in

listening, speaking, reading and writing efficiency

213320 N1IANITIFNNIYUYY 3(3-0-6)

Community Enterprise Management

ANuMINEUarANA A YDIgIAATNTY Tseilenanisgiia MsaaaR AL
yuvy nMswaAnenwansutsiulazaisrandaunsaunsssguu maduseneunisgsiayuyui
Uszauenudida wazannsoiligsheguvuaiaasvgiaunuszma viliiRansioneuesddegadsiu Tag
wiumsdansmsiunsnain msaisyarfinludufinunsiareRamnTIIYUUN S2UUNIANIAmsY
§3RAYUIU UNUMTBITFIUMINAIUINTNAINTTAYUYY

Definitions and significance of community business; Opportunities for community
businesses; Value adding to village products; Entrepreneurial process; tools used in competition and
sustainability of success and self reliance; Management functions such as marketing, financing and
production process; Emphasize on marketing management, value added to the agricultural products
and rural industry, managing system for community business, roles of government in developing the

community local business

213321 N153ANT33INIATAUATL 3(3-0-6)

Family Business Management

Anwtlymilintuiugusenountsgsfanseunss madans uaznisnosgsialmlned
audnlunsounsiifentos madassuuiihes N13U5UUI8ENATEUUNITIANTT NMITINMRULAETRIU
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saa a o

gnSNNUSEAVEAIN ANgdin MInensainalavesiants mnudeang o lunisaiiugsianseuns Yoyl



18

asauasy mudusssulumsdnnisgsianseuat NMsN18e1ns MITANSNINGAU NM39591A08 AISHIUN

a a

unAnlmiliunssRatiagiu uazmynusunagvsiitensvenss wagnsaigiAulaniegsia
Unique concerns of family business involvement and management and in starting up
businesses with family members; Mentoring, reinvention, individual development and career
planning; management of family structure and organizational issues including succession planning,
handling conflicts, dealing with non-family members, management styles, strategy, leadership,
performance expectations, family risk profiles, the family issue, fairness, taxes, estate planning,

negotiation; Modernization concepts, expansion strategies and growth plan for family business

213322 N133AN533NAVUIALDY 3(2-2-5)

Small Business Management

Anudgyiiientesdumsdiiunugsiavuegenlusunsinesdnsnsufifou ms
Sududseneugsiavuingon MIasu Ruyu MIMUANNTUIT Anuduiusiungrnefunheny
Ssuia Msuselilunanisauiiunisgsiavuingay

Studying the issues involved in operating small businesses in the areas of
organizational performance. Starting up small business management, small business investment and
fund, management control, and legal relationship with the government; Evaluation of the

implementation of small businesses

213323 nsugusenaunislmiseninauseme 3(2-2-5)
International Entrepreneuship
NsAUNBN:  NNIVILAUNNAIUNITIANT
fife199 uaz aravimetianans Tunisadgshvlmidumiuaznisademudulaliiy

a 1%

Aanstuwd nseuwwaRndmsumsviauiilanssuunmaduguszneunisluuiundumf Ussinu
dAgyrazleynisige AAntuaneiuianistuwd drsrafnssumaduguszneunisuennien
danndennelulszma nsszymlemamlanlunisuszneunstn inweiegldudtymyhmediunii
Fudoutmany

Varias dimensions and challenges of global venture creation and growth; Framework
for understanding the entrepreneurial process in global contexts; Key issues and problems specific
to international ventures; Exploring entrepreneurial activities outside the domestic setting; Identing

vast global opportunities; Skills to better meet and tackle complex global challenges
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213330 noRnITURUILNA 3(3-0-6)

Consumer Behavior

AnwiRfumienginginssuguilan measeduslaa Jasenelunaziadonioueniis
SvswastengAnssuvesuilag sUkuUsIratnszuIumsinAulateresuilnn

Studies on the analysis of consumer behavior; Consumer research, internal and
external factors that influence consumer behavior; Different types of consumer buying decision

process

213331 mMInaaien1su3NIg 3(3-0-6)

Service Marketing Management

WIAUARAIUNITAAIAUTATT ANYMZLArUTZANYBITINIUTNT NMIAAIAUINITYAAS
N1SAAIAUTNITITITN LazN1TAAIANITRU TUTUATUAITRAIALAZNITIATITRANNSUNITAAIAUIAIT AT
NRLsaT TR UNMIRaIaUIns msliu3nig nsseauinig mimwﬂwdaqwmmﬂﬁﬁmi n13
AAUESUNITUTNIT UARINTNINNUUTAIT NSEUIUNISIAUINIG SNWENINIENINYRITIAIUTNNT Ludliduves
§3nU3NslueAg

Concepts of service marketing management; Characteristics and types of service
businesses, personal marketing service, professional marketing service and financial marketing;
Programs for marketing services, analysis, and marketing planning; Planning and developing of
service marketing; Services; price setting for services; distribution channels; service promotions; people
factor for the service industry; service providing process; physical evidence for service industry;

Trends in service industry

213332 NagNSHANNUILAZATIRUAT 3(3-0-6)

Product and Branding Strategy

nsdamsdulszaundndue Yadbuaresdusznaulunsainsyarnaudiie
THAANIITWAUINEN AR AIULANFINULAZANUSNATUAINERAUN

The branding and product mix; Factors and components for value creation, strategic

product development, brand image differentiation, and brand loyalty

213333 N1539AN1335AAAUEN 3(3-0-6)

Retailing Management

FULUUY095IAAAUANUTELANGS 9 N19I1UKY NTARFDNHEAA NI U N13TALTEN
audnlviaenadosiunginssunistevesgnél msadunagnsnisnismaaesgsiaduan Msudmagnén
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Categoies of retail businesses, planning, purchasing, selecting and arranging products
to respond to purchasing consumer behavior, formuation of marketing strategy for retail business,
customer relationship management, design and decoration for shop including controlling efficiently

services to customer

213334 N13IAURBSNALIRAAS T Il 3(3-0-6)

New Product Planning and Development

n1319uRuLaz B Susilnidgnaialusuuuuuianssy fredunounisadis
LUIALAR N1TNAUNTBILLIAIILAA NMTUTELEUNALLIAMNAA NFTATIERlaNIan9gIAY N
HANSUTNAULUY NINABUAAIN AABAIUNITALTNGIAIITIIINUTEANS A MaRnAR DI UANIUNITININT
pantutagiu

Planning and developing innovative product to market by creating concepts, selecting
ideas and evaluating alternatives; Analysis of business opportunities, development of prototype,

market test for running business in order to be related to market environments

213335 N133ANIINTVILDEND DTN 3(2-2-5)
Professional Selling and Sales Management
WNUIAUNBY : NSRATA
LUIAALAENA NIV ANUEIAYTDINITIANITNITVIY N1TAMUANAYNSLUNITHAIWN
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Concepts and theories of sales, the importance of sales management, the effective
strategies to meet customers through the sales offerings and demonstrations; Techniques to manage
disputes among sales representatives, to track and close sales, and to analyze and compare the

technologies and methods commonly used in the after-sales services

213336 N1SAANLARING 3(2-2-5)
Digital Marketing
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Primary principle for digital business, definition and importance of digital marketing,
customer behavior, marketing research and business environment in digital Business, acquiring and
preparing product and service for performing digital business. Opening for digital era, cost and revenue
management, analysing and improving digital marketing procedure, creating business model focusing
marketing dimension, how to use Integrating Marketing Communication tools for digital marketing,
warehouse and logistics management, Creating website in digital business, laying foundation of

content

213337 mMananaLienuddy 3(2-2-5)

Sustainability Marketing

AUIAUNDUY : IV INEANNITAAA
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The concepts of sustainable development as a foundation and ¢oal for Corporate
Social Responsibility (CSR) and responsible marketing; Marketing management in relation to the
society and environment in rapid change of corporation in doing business; Subject to the constraints
of sustainability of the society and environment, the subject competitive marketing strategies based
on CSR to decrease the negative impact while creating higher value to various stakeholders as well
as enhance sustainability in society; The relationship management in relation to develop, maintain
and sustain relationships amongst corporate clients; The development of sustainability marketing
aimed to enhance sustainable consumption and concluded by implementing sustainability marketing

in the corporation
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213338 n1sAANAUIANTLEYA W 3(3-0-6)

Health service marketing

ANWINMNGYY NANNIT NTTUIUNITHALINITAAIN LULAATIAD WATNITINUNULTINALNS
dmiuidvesianisuargfauinisguain Tnensivuadivunouazusfiavesesdnisiiieadnsni
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Studying theory, concepts, marketing development, business model, and strategic
management for Healthcare industry, determing objectives and mission for creating competitive
advantage, analyzing and evaluation both external and internal healthcare business environment for

strategic formulation, implementation and evaluation.

213342 N1339833M9 3(2-2-5)

Business Research

anaduiuazarudifyrewiiteids Taguizasdvesnisidenisgsia suneulunis
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Background and importance of the research; objectives of business research; the
research procedures and tools; selection of research methods and processes to match with situations
and resources; tools, sampling, data collection and analysis; writing research report; and application

of research results for business decision makin

213350 §3N2TENINUINA 3(3-0-6)

International Business

N N1sAsErIasEmagULUUae 9 lumsanliugsiaseninssemea ulguiegsiauazna
grslunsdfugsiassninslsema ufahiimsiunmsaatn mafunstyd wagmsdanismineans
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seninlseme nsvudwasladaindseninalseme

International trade theory; entry modes and evolution of doing business across nations; business

policies, strategies on each business activity such as marketing, finance, accounting and human

resource management; risks and factors relating to international business operations; trade barriers;
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government’ s policy affecting international trade; multinational corporation management; impacts
from foreign exchange rates; export- import procedures; cross- country payment and transfer;

international transportation and logistics

213351  N153ANT5gINATENIeUsEmAlaUssuiigy 3(2-2-5)

Comparative International Business Management

AnuTmefiesdnsdiosUszau Tudusiasema Smuneruds Tasaiieedng uas
NITLUSHUNLUIILUIEIY NYUNDITINTAIUETTY NvA Wisueuwwiufuiininisdnnissening
Uszinasnag naiSeuiisuseninauuvesanigowing fures glsungunn guu fads Ju Ussimaland
aw dalseiimaninsisgninsssmadieliunAndsdndimsinmnnuedufuunujiinianis
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The challenges that firms face in an international contexts, including organizational
structure and functioning from cross- cultural and cross- national perspectives. Compares how
management practices differ from one society to another. Comparisons are made between the U.S.,
Western Europe, Japan, the USSR, China, and the Third World nations. History of international trade
is explored to give some insights into how different countries develop their management practices

into their current ones

213352 A159AN15 AU waznIsdsaan 3(3-0-6)

Import and Export Management
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Knowledge to significance of Import and Export Management in both goods and
services, the processes of documents, procedures and all; Stakeholders for understanding to Import

and Export Management from Thailand to foreign Markets

213353 NMSIIUNFULATEIND 3(3-0-6)

Economic Integration

nMsvianuitlanunAnuasnTiesed MsTunguLATegianie Tunaialan il
unumddyisluseduniing Ussmauasuion/esd sanaussleniteiiuuanuaszay naenauns
MHUNAgNSgRaanguATg U

Understanding to concepts/theories and analysis of economic integration, which is the
key-play-role through the levels of regions, nations and firms/ organizations, benefits of positive and

negative sides as well as strategic plans, penetrating a market of economic integration
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213361 N1TOUTHUATWAILYUNYEY 3(2-2-5)

Training and Human Capital Development

LuIAALagIsN WA uuyydadelng n15uKURNWUIYAAINT ANE1AYYDINIT
fAneusu nszvaunslunistineusy susnismanusndulunisinevsy msdeudvesdlvg nsidou
1a5an13 nsimuadnguszasdlunisilneusy nsasmangns nisldinatianistlineusy n1susmslasenis
nsUsziulaginmuNanIsinausy wazn1sUssliuauANAIvedlATINISHnausY

Concepts and methods of modern human resource development; personnel planning
and development; the importance and process of training. Necessity assessment; adult learning;
project creation; objectives and goals for a training program, curriculum setting; training techniques

and management; training performance appraisal; and training evaluation

213362 QAENNITTUSUNUS 3(3-0-6)

Industrial Relations

LIAAYDINTITIANTgRAMNTINdLTUS AR TTRuIng Snvazuagnguivesannim
399U ﬂgwmmmmuﬁﬁﬁﬁyﬁhm NANTENUVDIANAINLINIUADLUINNUINITINNT  AADAFUNANTLNU
nemsiiles Laswgia uavdann mnuleuisvessiitonsuimsusssduiug

Concepts of industrial relations, the evolution and theories of union organization,
and labor law; Impacts of union organization on management practice as well as the political,

economic and social effects from government on labor relation management.

213371 NMSUINSLTIARAN 3(3-0-6)

Total Quality Management

LWIRA AIUVNNE AIUEIAVDIAMAINLAZNITUSITAMAIN N15a5190eAnTwItsA Ty
e anulaIeunanisuety nannm nagnslunIsuIMISBRMA N MIUIMIISAUEITUS seineildu
Iedudeve109insluldenan I MIveNiUY AIUAY LALHALINTZUILNITYBIDIANTWAIATA N LATaalle
msadanazmelafililunsuimsaunm setaganimuszianing

Concepts, definition, importance of total quality management, creating excellent
companies, competitive advantage, productivity, quality management strategies, qualitative
stakeholder relationship management; design, control, and develop quality organization process.

Statistical tools and techniques for quality management; Various quality awards.
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213372 n13danisladaAnduasladguniu 3(3-0-6)

Logistics and Supply Chain Management

AnsIvedladanind, n1susnisnuladanind wazldguniu nsEUIUNNSTIREsanILaYaILDU
AUAAZUINISIIDENAT N15IUNUNTTINNUVBIIUILIUA 9 Fausinssate MITUNUMIHEan MIUIMS
TanARAY NUSMISATEAUAT NMsuImsteandlunisnszangdud myvuds nshiuinisgnAl naenaunis
nennalulagmeteyaadelvnduildlunisusaidiunmsvinuvesseuuladaind nsasnagnslunisuinsg
visldguynuieatuayuminegiia

Overview of logistics, logistics and supply chain management, procurement and
delivery of goods and services to customers; planning for various functions including purchasing,
production planning, inventory management, warehousing, channel distribution, transportation,

customer service; Using of information technology to evaluate logistic systems performance, formulate

supply chain strategy in support of business unit

213373 N139ANITAUAIAIARY 3(3-0-6)

Inventory management

dsAunau : WINNTIANTAUNTUHUANNS

aamng Asdndy Uselew uaganandesesdudnnds Ussnnvesdudnends seuu
NISUSMITAUAIAIASS WBUIBLAZAITINUNUEUAIAIASS N15TANIT mﬁmﬁuLLasmﬁMUﬂuﬁuﬂqﬂumﬁ
USmsduiaings sakuulunisuimsausaings 913asdeya nmsiilulddiuvesoyafufiinindeiugsia
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NTUSUITAUAIAIART

Definition, importance, benefit and risk in inventory, categories of inventory, inventory
management system, inventory policies and planning, management, storage and cost control in
inventory management, inventory management model, information, application of inventory
information in business, inventory management technology and inventory problem issue includint

ethics in inventory management

213374 N159ANIIAAIAUAN 3(3-0-6)

Warehousing Management

FYUULATNITINILUUNITUIMITAGSAUAILAarIULUY  N15ULdndudn daiu auds
nsgvrumslunisdsresesn adddud adaian uarAudnsztedud udnnisuimsiufisaiu sy
UszanSamlumsdafiu waznisiedeudne gunsaluaziaiesiies uieanuazainlunisindoudodud
nsasradadudininds Jgynaeen1susmsadedudi ssuvaisaunawazinaluladiiunldgaelunis

UTMIARIAUAT wazmatialul o Tun1susmsnasdua
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Systems and setting up of warehousing management for each inventory model,
receiving, storaging, and shipping of merchandise including warehousing techniques and distribution
centers, storage management, efficiency in inventory storage and inventory handling equipment,
facility management, inventory monitoring and auditing, problems and information technology

systems in warehousing management and new techniques in warehousing management

213375 DIANTHUUAUY 3(3-0-6)
Lean Enterprise

nEnmsiiugIureIn1sUIMsLUUALlwhgg UL MIsIKLLaETMLIN TSy ALAT T8
ané1 MIszyaesIIAmA1 MIUiuUssnszuIumseswaidleiielUgesinsuisnrnduin maUszyndld
ndnn15UTmsuuvanlunisysannsAunswauIAY N53UIUNNT wazHARAwe Wileadiieadnsiiil
UsAnsnmuarUsyansua nadifinwesdnsuuuduiiuszaunnudiia

An overview of Lean Management in the supply chain; The planning and development
of customer value, value stream and continuous improvement to achieve the performance
excellence; An implementation of Lean Management in an integration of a development of people,
processes and products to be the effective and efficient organisation; Best practices in Lean

Management application

213376 n1s3anT1sanunsuddlulgguniy 3(3-0-6)

Transportation Management in Supply Chain

FtaRunou : IIN13IANITAUNTULURNS

AAmINY AwdIAY Ussianyesnisauds anudenlesvesnisvuddluldgumuiiive
MIEFIND NTINWHY MTUTTU MIAUANNTUUET nsAmwasuyulunsauds nMsundymnisuuds
gUnsaluardssruneanuazmnlunisvuds welulaBmadunsuuds wesUssiudgmmaiiunsuudets
luussimanazsneslseine

Definition, importance, transportation mode, linkage of transportation in supply chain
toward business organization, planning, managing, controlling, calculating transportation cost,
problem solving in transportation, equipment and facility in transportation, technology and problem

in domestics and international issues

213377 nsingauaznisdavseaulan 3(3-0-6)
Procurement Management and Global Sourcing
wAnlun1siagaLazdnmIsEAUlan LagHaNIENUTDINITINTORALNITIANISLEQUNIUNT

fAMU AL USIUNIINITLUITULAZAN15UDIDIANT NTLUIUNITIATD NTLUIUNITIANISEAULAN N1SAALADN
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Aueladenisudn nsdanisiuedadenisndn n1sdnnisaanin LLazﬂizLﬁumqmaqwéﬁuﬂumﬁﬁaLLaz
Foviioassnmailiudgnd nsdifnwmisdumsiatouas favnszdulan

An overview of procurement management and global sourcing and the impact of
procurement and supply management on the competitive advantage and profitability of the
organisation; Organisational procurement process, global sourcing process, supplier selection, supplier
management, quality management and other strategic issues in procurement and sourcing to create

customer values; Case studies on procurement management and global sourcing

213378 A159ANISATUANUADANYKALBITIDUINY 3(3-0-6)

Occupational Safety and Health Management

Usziinnuduin wasuundanisdanisanuvasadelunisyiia unumeazntiiives
AU ngvnneanuasnds 91dewidenavanimwindenlunisvininu nmsihnguaneludnsufin seuu
nstanisendrewifouaranuaonsds uuIAnszuLY Tuneunaziinisiiunisss UL n1sUseynaldy
FPUUY #80AUNISLATYMIAIUAIINUAA ULAZ DT IDUIY

Introduction to Occupational Safety and Health Management: OSHM, management
roles and duties, OSH Laws & Regulations, implementation of laws & regulations, OSHM systems, OSH

administrative concept, OSHM standard & implementation. In additions, problem solving in OSHM.

213379 msﬁ'ﬂmsmwé’aﬁuiumuqmmwnﬁu 3(3-0-6)

Sustainable management in Industry

AUV AIUEAYY warwIAnieafuAuETy GU’eJ‘ULﬁumsuaﬂmmébﬁu‘[,uieziqﬂmmaﬂ
AARARMINTIULAE WAnAEAUBIANAdenaeavialtg Uy 2sasTinnandnsiluldaunmu msansusy
nsiduns uazmsdaey msthnduanldlu msmdavesdeangaamnssudielsitinislinsneinsodis
fusyAvsn nurineuasdetaduiifendestuamnulasadevomiinau ssuumsdiiue uasdanden
miﬂa\‘lffuuazLLﬁ‘lG{J‘fJiyjmﬁLﬁ@ﬁﬁﬂumuqma’mmimLﬁammé’fﬁu naenIuMTTLnAnTosA LB lua
gnannssulugnsu o

Definition, importance and concept#t about sustainability, scope of sustainability in
supply chain in industrial sector and concepts of green supply chain, product life cycle in supply
chain; planning, operating and delivery, reuse and recycle, disposal of waste
from industry for efficient; laws and regulations involving employees, operating system and
environment; protection and problem solving occurring in industry for sustainability ; the

implementation of sustainability in industry
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213408 nsdamsdiinaudaaiezuaznisindedeaslussdnsgsia 3(2-2-5)

Intelligence Office Management and Business Communication in Organization

ANNTNEY ANEATY wihfivesudnnuLazn1siansdinemu nsade s3usIN nns
thiaue wazszuumMsdanmsynanstons msuimsnuenans msfndedeasuazuszvrduiug msdnszuy
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wazgUkuuYeINsAnsielugsia guluwayisuunly
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Definition, importance, role of office task and management, creation, compile,
presentation and managing information system, documentary management, communication and
public relation, managing office management system, facilitating to support staff in an oreanization,
human resource management, controlling office task, relationship management, organizing a meeting
and documentation in meeting, utilize facility and equipment in the office, office automation, office
intellicent. Theories and strategies of communications in business, focusing on practical techniques
of business communication skills including writing, conversation, interviewing, oral presentation,
advertising and public relation as well as reading and listening, examine data network, internet
network, services including working with search engines and producing documents, etiquettes and

rules when using the internet network efficient in operation

213480 FUNUIMINITIANITTIND 1(0-3-1)

Seminar in Business Management

mATgilazeAuuifnafunisiansgsia anumsaitlagiuiifinansenudenisdiu
gsnatutagtuuazeuian WunszuIuNsREuIaswuUsTaUMIalnaauy Tnensihmansniansinns
g3naunaslenuse wags189UNg

Analysis and discussion in business management. Emphasis on the current situations
affecting business operation at present and in the future. Concentrate on action learning through

field study with business management disciplines. Discuss and report the lesson learned
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213481 IngNUSTZAUUIYNINT 1 2 wqwnn
Undergraduated Thesis |
nsfnuduaintesduluideifesiiiAsrtestunisfuinsgsia Tnednnmuniy

I550unsTuTiiEtes ieadenseunuadn LLéjﬁaaﬂLLUULﬂd’i‘la\‘iﬁﬂumﬁﬁu%mﬂa 919 LUUADUDIN WATUN

Funwalludedn fikuN1INauNIBIweIe1a15ETIUS N warAmgnsIUN1TSEsSILLEY Tin1saeulasesng

eINUG
Preliminary studies in subjects or issues relevant to business management by reviewing

existing literature; Analyzing information from the literature review in Thesis 1 to create a conceptual
framework and design relevant research tool(s) such as questionnaire and in-depth interview
questions; Tool(s) to be approved by advisors and the research ethic committee; Research proposal
to be presented to the committee

213482 NITNUSTTAUUTYYIN3 2 4 wiqgfin

Undergraduated Thesis I

swsandeyaninnsliiadesiiofildluinerinug 1 udrideyaduninnisussanana
AATINNG BAUTIBRATATUNE NTBNNTIEULALUIAUBNANITITEARNENIAMENTTUNITABUINYITNUS
Fosaouineiinusin uazdndeguiaminednusatuiiauysal

Data collection using research tools from Thesis 1; codify, analyze, discuss and
conclude on research results; submit report and present the research studies to the thesis
examination committee. The thesis be presented and to be approved by the committee and the

completed and the revised thesis

213491 nsHnausursan1snaulustsUssng 6 WUWAA
International Academic or Professional Training
NsENeUIIRTINMINAUL TR aR nu TR uassmelunilsuninsgrseonyu

Tusnauseme Tnglasumnuiuseuanumine1de
Academic in practice or real professional training at a public or private organization

on abroad with the approval of the university

213492 annafne 6 wenn
Co-operative Education
msAnUjiRnumelumhsnunesprioenyu wiossszna lagldsupuiureuan
PN
Professional training at a public or private organization in Thailand or abroad with

the approval of the university
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213493 N1IRNIUNISIBIN 6 wlEnn
Professional traning
AnUsraunsalivdnauuinisssialussdnisvseniisnuniaigvsesnyy iiinaius
AEINTa iy lead tieliAnysraunisallumsusgnauen@mifiufuuinsgsia
Professional training in business management at a public or private organizations; the

knowledge, skills, attitudes to experience in an occupation related to business management

213494 NIANEILUUYTNINITAUATSIIY 1 3 wioenn

Work Integrated Learning |

(aitfuniaein)

msUfiRnuuanieuiszaumanindnedsd 1 futdmsssiefiviiessia aneldennu
Silorussdimsvidemiaumagsia iAWY Aatwaunsa vinwe leaed WisliAnnsiavines
LaglaseuANUnTaNUsEauNsalauuInsEsia neungnisusenavendinluewian

First time in professional training and learning in business management at a business
organization under coordination between business unit and the university in order to develop the
knowledge, skills, attitudes and to experience in an occupation related to business management before

working in the future career

213495 NIANYIUUUYININITAUNTTINNY 2 3 waenn

Work Integrated Learning I

(aivuniaeiia)

msUftRnuasFeudUszaumsnfindnaded 2 futimsgstafiviiessia aneldennu
Saflofussinmsvievtihsaumagsie WiAnmmg muannsn sinve WaaR WelrAnmsimuinue
LagwTEIATINSBNUSETAUMIANAUUTNTESAY neudingnisuseneuandnluauian

Second time in professional training and learning in business management at a business
organization under coordination between business unit and the university in order to develop the
knowledge, skills, attitudes and to experience in an occupation related to business management before

working in the future career

214114 Lﬂswgﬂ']am%ﬁ;amﬂl,ﬁaeéfu 3(3-0-6)
Introduction to Microeconomics
AnwumfnuarnisUszendlivguiirsugmansiieasudymitugumaesugia e
voanalna guasduarguniuresdud nquiidesiuieiunginssuguile nofinssy niswdn duyu
nsndn nsdmunsiaduinlunataifinisudetuanysal uazliauysalsy wuudneg Wisuiiisy
Uszavisnmnsdnassninennsnsnaniunannudsduanysaluaznain uq nquiifesiuieatumanilade
NSHEAR KAZANUAUVIAIVDINATA
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The study of concept and application of economics theories related to basic economic
problems, price mechanism, demand and supply of goods, basic theory of consumer behaviour,
production behavior, production cost, price determination in perfect competition market and other
imperfect competition markets, the comparison of the efficiency of resource allocation, production
in perfect competition market and other type of markets, basic theories of factor of production

markets and market failure.

214115 Lﬂwgmam%wmmﬁaaé’u 3(3-0-6)

Introduction to Macroeconomics

ﬁﬂmmmwmmaz%%mﬁmmLﬂi@gmam‘ﬁﬁaﬁ%am’szLﬂiﬂgﬁﬁmwmﬂL{]mmml,az{]zym
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The study of meaning and methodology of economics, macroeconomic indicators, targets
and problems of macroeconomics, national income calculation, theory of national income
determination, equilibrium, money market, demand and supply of money, unemployment problem,
inflation and deflation problem, monetary and fiscal policy, balance of payment, foreign exchange

market and determination of exchange rate

222103 NaNNITURY VNI 3(2-2-5)

Financial Accounting
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Concepts and principles of accounting; benefit of information of accounting; basic
accountings: recording on assets, liabilities and owner equities; general ledgers; adjusting and closing
entries and preparing financial statements for service business, merchandising business and
manufacturing business; Valued Added Tax; applying accounting information for business decision

making

222200 msUyBiiNen1sdanis 3(2-2-5)

Managerial Accounting
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A study of managerial accounting concepts, an analysis of accounting information for
corporate management for planning, decision making, and operational control including product
costing by full cost and variable cost methods, budgeting, cost-volume-profit analysis, short-term

decision making, capital budgeting, statement of cash flow, and basic financial analysis

231260 STUUANTHUNANINGIND 3(2-2-5)

Business Information System
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Definition, roles, composition, and characteristics of management information systems;
Thestructure of information systems; The roles of information systems in organizations; Types of
information systems; Asset management information system; Strategic information systems are used
in the development and implemention of technology applications in organizations such as social
networking, cloud computing,Advanced Analytics, Flash Memory Virtualization for Availability, Mobile

Applications, Green IT etc

231351 N153AN1535NIsUVUBWNSLTIN 3(2-2-5)

Electronic Business Management

nsUszgndldinaluladansauwna uaznisdeanslunisaiuayuianssuiuavesgsfafias
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The application of information and communication technology in support of all the
activities of business to work more closely with suppliers and partners and to better satisfy the needs
and expectations of their customers the managing electronic commerce in concluding electronic
payment system security issues, business strategies, management issues such as ethic and legal

requirements, technology standard and protocols
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808101 NN5IUTIND 3(3-0-6)

Business Finance

YBULYH ‘U‘WUWILLawﬁﬂﬁ%\iﬁu%msmaﬁuluqﬁa W nunelagAudIAYYINITIANITNN
N3UTDITINT mﬁ,ﬂmﬁmiﬁu%uﬁugm AMRusunan anudsiLazianeuLu 3Bnsdanisduning
RN ﬁ’mfly’qLL&'mﬁmmiﬁwquiz&wéduﬁuwuiz&JzU’luﬂaNLLazizaza’n NSATUINTAINUY 1A39E519UD9
Runu wazulguigiulung

Scope, roles and tasks of a finance manager within a business enterprise, objectives and
importance of financial management, basic financial analysis, time value of money, risk and return,
current asset management, management of short-term, medium-term and long-term capital sources,

capital budgeting, capital structure and dividend policy.



